HOW TO SET A NEW BREWERY
IN AN ESTABLISHED MARKET ? T
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1987: OUR COMMON FUTURE

World Commission on Environment and Development (WCED) published by the United Nations
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Health i

Well-Being
Quality of life

PEOPLE OR SOCIAL DIMENSION
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Natural resources

t |
Water and air quality

Energy conservation & land use

PLANET OR ECOLOGICAL DIMENSION
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Cost optimization LM

Bottom line & cash flow
Cost effective management
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PROFIT OR SUSTAINABLE REVENUE
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AGRICULTURE
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SAME SALARY
PARTICIPATIVE MANAGEMENT
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LOCAL RAW MATERIAL

LOCAL SUPPLIER

PARTICIPATIVE FUNDING

LOCAL SUSTAINABLE INITIATIVE

LOCAL SUPPLIER
LOCALLY MANUFACTURED

AN
BELGIAN BORN,LOCALLY BREWED
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